Re-Building Your Business

Market Strategies

Accessibility is Key to Accuracy

Addressing media requests is Imperative to reinstating a positive brand image.

Wis '-'l'r1.,'=1.:=||-:1|.'|:|1'11 recently o bear
aboul the death of a reparies I had
befriended a the Los Angebes Timdes
by the name of Annetle Haddad
Annette had taken over the housing
il a.l!llllll}' belore | bicame ane of hey
sources, and over the course of several
years we built a Inendship based on
mutual expertise; she taught me how (o
ellectiveby work with repOrlers and HTIPrOAE
my chances [or getling some ink, and |
schooled her on the economic, political and
sipcial workings of the building industry.
But il was whal we had in common which
wils wiist drewe us together: a genuine
interesl in the housing industry and & desine
to ensure thal the slory which gol published
—even alter several

ediling derallons - Mﬂl‘[ﬂ sure H'IEIE'S | FE-’SlJ'DIISi‘FE
person on your staff who will be
the responsible point person for
all media requests, and be able
to introduce in-house experts to
address the particular topic.

was both accurate
and Eair.

Annette didn't
Jusk wrile aboul
housing = st lived
and breathed it,
visiting model
complexes
Al e houses on weekends in order
ke interview polential home banrers,
even sometimes calling me and others
on & Sunday aliernoon lor inpul
Teday's reporters, often working under
considerabile time constraints, simply
don’t have the time to provide the sort of
dietail that's reguired for a balanced story
o the sbegdiby |.|r||-"-|-:!|.||:..: story of howsing
sales, prices, loreclosures and financing.
Moreover, either out of halxin or necessity,
many reporters continue to call on the
qanmee sources ad infinitum ook ing fora
controversial quaobe with liitle regard o
whether its either responsible or even
carrect. Other media outlets, working with
a skeleton cres, figure it's Belter (o re-print
a wire 2tory from AP or Rewters of puh-lwh
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the latest press release verbatim (rom
a welk-known data provider rather than
nathing an all

Many readers, viewing traditional
journalism as an unnecessary luxury - and
lorgetiing thiat 11’ crecial 1oa EOErhY
functioning democracy = refuse to pay lor
online conbent, believing that any blogger
with an opinion and the ability to type will
SoEmeiow puw:llel an :sll-rlqll.'llt' wubsl ilue
Mk e thees tosie mix an industry which
olten shoods isell in the foot by ignoring
requests to defend itself, and it's little
wikdler that when the asverage person
opines on the housing markel, 108 (ypecally
a regungitation of Something heard on lalk
radio or cable lelevision - hardly bastions
of objective
s ol rse

Since (his is
not something
wihtich will
gel any beller
i & workd o
bloggers with
an axe bo grind,
II'Zl'u".' an ||II!'
housing incdusiry address (his issae? Firstly,
when & reporter calls [or a quote for & story
aboul your company, don't just ignore it To
miost readers, when they read, "Company
% did not return calls for comment,” that
just makes the hirm look Maky, and even a
canned response is better than nodhing.
Secondly, develop long-term relationships
with reporters or influeniial bloggers with
the imbent of patching them skory ideas,

Thircly, be bald about arguing your
case against pundits who only care about
seeing thekr own controversial — and often
irresponsible = opinions in print, I (he
reprorter refuses to write a balanced story,
Lirke wourr case up with their editor, and, i
need be, write a letter 1o the edilor and get
wvaur story 1old on the many |'II:-I_I.‘\.!||:E.|.-I:'|:'I|I1-I|

blogs that abound on the [ntemel
Fourthly, make sure there's a responsive
person an your sEnll who will b the
responsible point person for all media
requiests, and be able 1o introduce in-
hese experts 1o address the partbcalar
I|:-||i|; Flm,'mg a reporier (o call mulliple
offices and corporate communications
depariments nod only wastes valuable
time, but reveals something potentially
|||||:||{'.'|.'-.:|||1 abk0Lil o r::-|1||||.||1'.".'-. clline
WA TESpOnEIVE, incompetient or uncaring,
And that's hardly the sort of brand image
amy of us want to comvey 10 a nervous
populace .'|I||‘:".||:..' shall-zhocked by an
eonomic meltdown =

Patrlek Dulffy /s 0 Principa itk Mefmidnielfisence
- "- L Rend Evtore Adefiors

| i mwetmnaiel com
o enurithirs Ther onisiveg
t'l'l.l'lw.irn'ﬂ'n‘l'-'ug-flu Tl
AT T O, o
He e B rpeached af
eyt et
o il BE5- 12 DEVELLWF

safed e

Fast Facts

= Changes in media mean fewer
balanced storles on housing.

= Readers increasingly confuse
many blogs with professional
Journalism.

* Always defend your company
brand by being responsive
to reporters.

= Appoint a single point person
responsible tor outréach
and interview requests.
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